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L PÃ©rez. Selecting a marketing strategy for private hotels in Taiwan using the analytic hierarchy process, grounded in the resource-based view (RBV) of the firm to competitive advantage, the current study attempts to
identify specific resources and capabilities of small ventures by focusing on private hotels and by doing so develops an evaluation framework of marketing strategy. Social media and tourism destinations: TripAdvisor
case study, the analysis is made on TripAdvisor.com, probably the largest travel community online. The data were collected on 25th February, 2008. Data of all the hotels for the city of Lisbon, Portugal (total of 191) included
in TripAdvisor.com were collected. The relationship between the hotel rating system, service quality improvement, and hotel performance changes: A canonical analysis of hotels in Thailand, this study investigates the
relationship between the hotel rating system, service quality improvement, and hotel performance changes in Thailand. A total of 306 hotel managers participated in the study and shared their perceptions of the impacts
of the Thailand Hotel. Marketing in small hotels: a qualitative study, purpose-The purpose of this paper is to contribute to the understanding of marketing in small hotels specifically, and, more generally, to the area of
SME or entrepreneurial marketing. Design/methodology/approach-A deductive-inductive approach based. The future of the state-owned hotels in China: stay or go, hotel sector was the first one to employ joint venture in
China after its 'Open Door Policy'in 1978. In transition from production unit to business unit, the operating system of China's State-owned hotels (SOHs) has changed greatly. Though its hotel industry has become.
Impacts of consumer environmental ethics on consumer behaviors in green hotels, this study seeks to expand and improve existing theories on green marketing. According to consumer behavior theory, consumer
behavior can be affected when the three components that make up an attitude, namely cognitive (belief), affective (feeling) and behavior. A room with a viewpoint: Using social norms to motivate environmental
conservation in hotels, two field experiments examined the effectiveness of signs requesting hotel guests' participation in an environmental conservation program. Appeals employing descriptive norms (eg,the majority
of guests reuse their towels) proved superior to a traditional appeal. A fuzzy multi-criteria decision model for international tourist hotels location selection, the main purpose of this paper is to present a fuzzy multi-criteria
decision making (FMCDM) model for international tourist hotel location selection. In this article we created 21 criteria for selecting the international tourist hotel location acquired from literatures review and practical.
Human resource managers' perceptions of the applications and merit of the balanced scorecard in hotels, the extent to which performance measures that align with the learning and growth dimension of the balanced
scorecard (BSC) are applied in the hotel industry has been examined by conducting interviews with 14 hotel human resource (HR) managers. Minimal. Benchmarking operation and maintenance costs of luxury hotels,
purpose-Tourism is a pillar of the service industries in Hong Kong. Its growth entails quality hotel accommodations where cost-effective operation and maintenance (O&M) of their facilities are essential. A benchmarking
study was carried out on ten luxury hotels with. A data envelopment analysis-based balanced scorecard for measuring the comparative efficiency of Korean luxury hotels, purpose-This paper aims to develop a balanced
scorecard for measuring the comparative efficiency of Korean luxury hotels and then set the benchmark of performance standards for Korean luxury hotels in the increasingly competitive hotel industry. It also aims to
identify. Analysis of environmental statements issued by EMAS-certified Spanish hotels download, in June 2005, Spain became the country with the second greatest number of sites and companies certified by the
Ecomanagement and Audit Scheme (EMAS). Indeed, the Spanish hospitality industry led the way in certifications under this standard. An analysis. Do small and medium-sized hotels exploit search engine marketing,
purpose-The purpose of this paper is to investigate how small-and medium-sized hotels use search engine marketing (SEM) to make their hotels (services and products) more visible and easier to find for existing and
potential customers. Design/methodology. A service quality measurement architecture for hot spring hotels in Taiwan, this research explores customer's expectations of service quality in hot spring hotels in Taiwan.
Based on the five dimensions of PZB service quality, a specialist questionnaire is utilized to establish a complete service quality evaluation framework for hot spring hotels. A review on buildings energy consumption
information, volume 40, Issue 3, 2008, Pages 394-398. Energy and Buildings. The service sector, which covers all commercial and public buildings, includes many types of buildings (schools, restaurants, hotels,
hospitals, museums, etc.) with a wide variety of uses and energy services. Multidimensional customer-based brand equity and its consequences in midpriced hotels, this study examined the relationship between
hotel brand equity and guests' perceived value and revisit intention. The path model (brand equity factors leading to outcome variables) was formed to test research hypotheses. Data from 264 travelers who have stayed.
Chinese clientele at Chinese hotelsâ�”preferences and satisfaction download, the paper examines the proposal that levels of satisfaction with mainland Chinese hotels by the domestic market are related to performance in
core services to which clients attribute high levels of importance. Regression analysis indicates that the main determinants. Influence of locus of control, job characteristics and superior-subordinate relationship on
psychological empowerment: a study in five star hotels download, the growing competition and ever increasing customer expectations today are driving the hospitality industry to embark on employee empowerment
practices. Available literature on empowerment indicates that the success of empowerment depends on various factors. Technical efficiency of African hotels, this paper uses data envelopment analysis (DEA) to estimate
the technical efficiency of 12 hotels in Luanda, Angola. The study uses a balanced data set with 84 observations over the years 2000-2006. In a second stage, this paper uses a bootstrapping method (rather than.
International franchising: opportunities for China's state-owned hotels, the hotel industry in China faces global competition. Most of the state-owned hotels have struggled during the period of transition from a planned
economy to a market economy. Furthermore, international franchising hotel chains have entered China with their different.
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